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NEW ATLANTA DAILY. 


THE GEORGIAN COMPANY CHAR- 
TERED TO PUBLISH ANOTHER 
EVENING PAPER THERE. 


Concern Has Ample Capital to Establish 
Thoroughly Up-to-Date Metropolitan 
Newspaper—F. L. Seeley, of Atlanta; 
Charles M. Palmer, of New York, and 
E. W. Grove, of St. Louis, Are the Chief 
Promotors—Will Begin Publication as 
Soon as Plant Is Ready. 


It is said there will be another daily 
paper at Atlanta. It will be published 
by the Georgian Company and will begin 
publication as soon as the equipment, 
which has already been ordered, can be 
installed. It will be a one cent evening 


paper. 

The charter for the Georgian Company 
provides for printing an afternoon, 
morning, weekly, tri-weekly or semi- 
weekly newspaper. The promotors of 
the new enterprise are F. L. Seeley, of 
Atlanta, who has recently come from 
St. Louis; E. W. Grove, of St. Louis, and 
Charles M. Palmer, of New York. 

The capital stock of the Georgian 
Company will be $100,000, and the in- 
corporators have the right to increase it 
to $500,000, if they so choose. 

In order to enable the projectors of the 
new paper to begin operations at once 
ten per cent. of the stock has been paid 
in. This will permit the Georgian Com- 
pany to begin business as soon as its 
equipment arrives and is installed. 


JUDGE PRAISES NEWSPAPERS. 


Says It Is Their Duty to Show Up 
Insurance Grafters. 


The prosecution of Elmer E. Brown, 
publisher of the Hastings (Neb.) Observ- 
er, on a charge of criminal libel brought 
by W. E. Sharpe, president of the Royal 
Highlanders’ Fraternal Insurance Order, 
was dismissed last Monday. Because 
Brown in his newspaper had accused 
Sharpe of the mismanagement of Royal 
Highlander affairs, Sharpe instituted 
criminal proceedings. The court ruled, 
however, that Sharpe had not suffi. 
ciently refuted Brown’s allegations to 
make the prosecution effective. Justice 
Stevens in making the ruling said: 

“This prosecution has fallen flat. I 
consider it the duty of the newspapers 
to turn the light of publicity on the 
managment of insurance societies, either 
fraternal or life insurance companies, all 
over the land. Especially ure the. New 
York Life and other great Eastern con- 
cerns apparently permeated with graft. 
Newspapers deserve commendation for 
their efforts to force the companies to 
clean house. The prosecution of editors 
is a farce and their conviction would be 
@ miscarriage of justice. Insurance 
grafters are the ones deserving of prose- 
eution, and in my judgement it would 
be necessary to enlarge the prisons if all 
the guilty ones were placed behind 
the bars.” 


New Daily for Toledo. 

A new daily paper is to be established 
very soon at Toledo, O. George P. 
Crouse, a well-known newspaper pub- 
lisher of that city, is one of the chief 
promotors. It willbe an evening paper, 
and will have a well equipped plant, the 
presses for which have ulready been 
ordered. , 
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TRUST OFFICIALS FINED. 


Witnesses in General Paper Company Suit 
Appeal From Decision for Contempt. 


In the Federal Court at St. Paul last 
week C. I. McNair, B. F. Nelson and A. 8. 
Bossard, officials of the General Paper 
Company, were adjudged in contempt 
and were fined $1,000 each for refusing 
to bring their books into court: and tes- 
tify, as ordered by Judge Vandevanter, 
before Examiner Robert S. Taylor, in the 
case of the United States against the 
paper company. 

The refusal to testify was made by 
advice of the attorneys for the paper 
company, Charles E. Monroe, of Milwau- 
kee, and William Brace, of Chicago, so 
as to obtain indirectly an appeal from 
Judge Vandevanter’s order, which the 
Judge held was not appealable. Upon 
the sentence for contempt the attorneys 
applied for writs of habeas corpus, upon 
which the whole matter in contention 
will go before a higher court, which will 
decide the vital point at issue, whether 
the Federal courts can compel witnesses 
to answer questions and produce papers 
and books asked for by a Federal 
attorney. 





NEW DAILY AT ST. JOE, 


The Evening Star to Begin Publication 
There on Nov. 15. . 


F. W. Kellogg, of the Clover Leaf 
League of Newspapers, will estabiish a 
hew evening paper at St. Joseph, Mo., 
on Nov. 15. It will be called the Star 
and will have the news service of the 
Scripps-McRae Press Association. 

A building for the printing establish- 
ment was leased last Saturday and the 
presses and other machinery have al- 
ready been shipped. The Clover Leaf 
papers now include the Des Moines News, 
the Kansas City World, the Omaha 
News, the St. Paul News and the Minne- 
apolis News. 


Editor of the Baltimore World. 

James Gayle Wilson is now editor of 
the Baltimore World, and is making ita 
very bright paperthesedays. Mr. Nelson 
was formerly connected with the Read- 
ing Herald. Then he went to Baltimore 
to become telegraph editor of the World 
and rapidly worked himself up to his 
present position. Hisnamenow appears 
at the head of the editorial column with 
those of Herbert C. Cupit, president, and 
William Scripps Speed, secretary and 
treasurer. 








ADVERTISERS MEET. 


SECOND ANNUALCONVENTION OF 
THE INTERNATIONAL ASSOCI- 
ATION HELD THIS WEEK. 


Busy Two Days’ Session at the Waldorf 
Ends With a Big Banquet—J. W. Cas- 
sidy, of Egg-O-See Fame, Is the New 
President of the Association—Some of 
the Legislative Reforms That the Organ- 
ization Has Brought About—Speakers 
at the Meeting. 


The International Advertising Associ- 
ation heldits second annual meeting this 
week at the Waldorf-Astoria, New York. 
President Charles Arthur Carlisle, of 
Studebaker Brothers’ Manufacturing 
Company, South Bend, Ind., called the 
meeting to order on Tuesday morning, 
and the opening session was given up to 
hearing reports of the various com- 
mittees and transacting routine busi- 
ness. The following directors to serve 
until 1908 were elected : 

A. D. White, Chicago; J. M. Campbell, 
Cincinnati; H. G. Ashbrook, Cleveland; 
John Lee Mahin, Chicago; Louis Wiley, 
New York; L. K. Liggett, Boston; Rob- 
ert P. Habgood, Bradford, Pa.; Ben 
B. Hampton, New York; E. J. Bliss, 
Boston; and J. L. Cassidy, Battle Creek, 
Mich. 

On Wednesday the following officers 
were elected for the ensuing year: 

President, J. W. Cassidy, of the Egg- 
O-See Company; first vice-president, Del- 
avan Smith, of the Indianapolis News; 
second vice-president, Barney Link, of 
the American Billposting Association; 
third vice-president, John Lee Mahin, of 
the Mahin Advertising Agency, Chicago; 
treasurer, Winslow Mallory, of Munsey’s 
Magazine; secretary Thomas Balmer, of 
the Street Railway Advertising Com- 
pany. 

MEMBERSHIP OF THE ASSOCIATION. 

There are now about 175 members 
of the association, including a majority 
of the large general advertisers, the 
general advertising agents, and 
the publishers of leading newspapers 
and periodicals. The association was 
formally organized at a meeting held 
last year at the St. Louis World’s Fair, 
and it has already accomplished some 
very important work along the lines 
laid out when it was first projected. 

LEGISLATIVE WORK. 

One of the chief objects of the associa- 
tion is to work for legislation that shall 
protect advertisers. Last winter it se- 
cured the enactment by Congress of a 
more stringent trademark law, and since 
then 18,000 trademarks have been regis- 
tered at Washington, although but 
2,500 had been registered in the year 
previous. During the coming winter an 
effort will be made to get Congress to 
pass a bill which shall makeita criminal 
offense to violate the trademark law. 
At present many irresponsible persons 
commit euch violations, and the civil 
remedy which the law affords is inade- 
quate, as they have no means, and no 
damages can be collected from them. 

Certain residents of Cuba had formed 
the habit of registering trademarks on 
the island as soon as they were regis- 
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tered at Washington, and when the 
manufacturers sought to introduce their 
products in Cuba they found that.their 
trademarks had been pre-empted. They 
were obliged to buy out the enterprising 
Cubans before they could do business. 
This sort of thing has been practically 
stopped by the association. 


REGARDING CIRCULATION STATEMENTS. 


Another matter of legislation which 
the association may take up has to do 
with the question of announcing figures 
as to newspaper circulation. A law has 
been passed in Rhode Island making it a 
punishable offense to publish false figures 
as to such circulation, and an effort may 
be made to have similar laws passed in 
other States. The association will also 
try to have the United States Ceneus 
Bureau at Washington include the ad- 
vertieing business in its investigations. 
Delevan Smith, of the [Indianapolis News, 
and Prof. Steuart, of Columbia Univers- 
ity, will represent the association at 
Washington next winter. 

The retiring officers of the association, 
nearly all of whom were present at the 
meeting, are as follows: 

President, Charles Arthur Carlisle, 
South Bend, Ind.; second vice-president, 
Delavan Smith, Indianapolis; third vice- 
president, Barney Link, Brooklyn; treas- 
urer, E. J. Ridgeway, New York city; 
secretary, Barron G. Collier, New York 
city. 

The directors are: Charles Arthur Car- 
lisle, Studebaker Brothers’ Manufactur- 
ing Company, South Bend, Ind.; C, H. 
Brampton, American Cereal Company. 
Chicago; George M. McCampbell, Jr., 
Hal! & Ruckel, New York; James B. Mc- 
Mahon, N. K. Fairbank Company, Chi- 
cago; E. F. Olmsted, Natural Food Com- 
pany, Niagara Falls, N. Y.; Philip A. 
Conne, Saks & Co., New York; Thomas 
Balmer, New York; Barron G. Collier. 
Street Car Advertising Company, New 
York; Barney Link, American Billpost- 
ing Association, Brooklyn; Delavan 
Smith, Oliver Typewriter Company, Chi- 
cago, and Indianapolis News; J. R. Kath- 
rens, Pabst Brewing Company, Milwau- 
kee; C. H. Geilfus, Andrew Jergens Com- 
pany, Cincinnati; W. A. Stiles, Interna- 
tional Harvester Company of America, 
Chicago; R. J. Gunning, Gunning System, 
Chicago; H. L. Kramer, Sterling Remedy 
Company, Kramer, Ind.; E.J. Ridgeway, 
Ridgeway-Thayer Company, New York; 
1. A. Mekee, Dry Goods Economist, New 
York; Ralph Holden. Calkins & Holden, 
New York; Frank Presbrey, Frank Pres- 
brey Company, New York; J. A. Patten, 
Chattanooga Medicine Company, Chat- 
tanooga, Tenn.; Dudley Walker, Chicago 
and Alton Company,Chicago;J.M.Camp- 
bell, Proctor & Gamble Company, Cin- 
cinnati; H.G. Ashbrook, Glidden Varnish 
Company, Cleveland; John Lee Mabin, 
Mahin Advertising Company, Chicago; 
Adolph 8. Ochs, New York Times; Julius 
Kahn, Cash Buyers’ Union, Chicago; 
Louis K. Liggett, United Drug Company, 
Boston; Medill McCormick, Chicago 
Tribune; W. M. Ostrander, Real Estate 
Philadelphia; M. fee Starke, Starke 
Advertising Agency, New York. 

SPEAKERS AT THE CONVENTION. 

On Tuesday afternoon the members 
listened to addresses on advertising 
subjects by some of the leading men in 
the advertising profession. O.H. Black- 
man, of the Frank Presbrey Company, 
spoke on ‘“ Who Creates Advertising?’ 
He said that advertising is created by 
the great public itself in the new de- 
mands which are made by it. Contrary 
to public opinion, advertising is a very 
old custom. He traced it back to the 
days of Pompeii. He deplored the un- 
clean methods in the business, but hoped 
they would soon be eliminated. 

John Lee Mahin, president of the Ma- 
hin Advertising Company, of Uhicago, 





WILLIAM R. HEARST. 
CANDIDATE FOR MAYOR OF GREATER NEW YORK. 











next discussed, ‘‘ Who Pays for the Ad- 
vertising?”’ 

“The people who buy advertised 
articles are the ones who pay for the 
advertising.” he said. ‘‘In the same 
way you pay for the mail trains, letter 
carriers and postmasters by the purchase 
of a two cent stamp.” 

BEN B. HAMPTON’S ADDRESS. 

Ben B. Hampton, the well known ad- 
vertising agent, spoke on the subject, 
‘“‘Who Are the Patrons of the Adver- 
tisers.”” In part he said: 

“Although it is practically impos- 
sible for the social economist to divide 
our American people into classes, the 
advertiser has observed that the enter- 
prising American publisher is accomp- 
lishing the desired effect by producing 
publications which appeal directly to 
the various classes the advertiser wants 
to reach. 

“‘The chances are that within a few 
years class publications will be so num- 
erous and so excellent that the adver- 
tiser’s problem will be greatly simplified. 
It will be necessary for him to make sure 
which class or classes desire hie product, 
and then confine his advertising to the 
mediums reaching these classes. 

“The increase in the volume of adver- 
tising that has taken place in a decade 
must enter into the calculation. The 
advertiser who may havefound an eighth 
page or a quarter page profitable ten 
years ago has learned that it now pays 
him best to use half pages and full pages 
in fewer mediums, carefully selected. 
His half page is not as large proportion- 
ately as was his quarter page ten years 
ago, and while there has been a marked 
increase in advertising reading in that 
period he needs all the space he can 
afford to insure attracting attention of 
a fair portion of a maga::ine circulation. 

“The experienced advertiser has 





learned that while it paye best to use 





large spacecontinuously, he cannot hope 
to use all the good magazines, the claims 
of which are presented to him enticingly 
by attractive diplomats trained to talk 
money out of hard-headed men’s pocket- 
books. 

CHOOSING PROPER MEDIUMS. 

“There is to-day a well-defined move- 
ment among the better class of publish- 
ers and advertising managers themselves 
to advise the advertiser against the use 
of their mediums when these are not the 
best for his business. 

“IT would not want to intimate that 
even the most progressive advertising 
manager would refuse a piece of clean 
business when it is offered him, but I am 
sure that the leading men in the craft 
are giving more and more thought to 
the subject of right and wrong mediums 
for each advertiser, and that they would 
not hesitate to advise the advertiser 
conscientiously to the best of their abil- 
ity, even when that advice might mean 
# loss of business to them. 

CHECKING UP RETURNS. 

‘*A prominent advertiser who has em- 
ployed a system of checking his returns 
from magazine advertising over a period 
of ten years has reached some conclu- 
sions that would save a lot of money for 
many of his competitors who are now 
following his footsteps. He has tried 
nearly one hundred and fifty magazines, 
five or six of them have brought satis- 
factory returns; eightor ten others have 
been in a second class which has not 
been so very far behind thosein the first. 
Practically all the others have been so 
hopeless as to make them abeurd, so far 
as his proposition is concerned, and yet 
to-day many of his competitors are 
spending their good money in those 
mediums which this advertiser’s records 
show are not desirable for that line of 
business. 

* Another advertiser whose goods are 
so placed in 2,000 towns and cities that 





he can check the results of advertising in 
each place each season, has learned that 
he can spend about 400 inches of news- 
paper advertising per year and achiéve 
the maximum results. He has doubled 
his space without increasing sales ma- 
terially. He has learned aleo that with 
less than 400 inches his sales drop back; 
more than 400 inches per year for him is 
waste and less than 400 inches is waste. 
DEPARTMENT STORE FAVORITISM. 

‘One of the mostserious wastes to the 
advertiser using big newspapers is the 
handicap placed on him by department 
store rates in about twenty of the 
largest cities. 

“I do not want to be misunderstood 
in this statement. The newspapers in 
practically all the cities and towns of the 
entire country give the general adver- 
tiser fair treatment, but in a score of 
places the discrimination in favor of the 
department store is, to my mind, unfair, 
in that the general advertiser must use 
these score of towns to properly cover 
the sections in which they are located, 
and the cash-penalty placed upon him is 
very severe, 

“If. the general advertiser is charged 
fifty cents per inch against the depart- 
ment store at twenty-twocents, the gen- 
eral advertiser is penalized 100 per cent. 
In order to make a showing proportion- 
ate to that of the department store—that 
is, to give his ad what Mr. Balmer and 
other eminent psychologists term ‘atten- 
tion value’—he should usetwice as much 
space as would be needed under flat rate 
conditions. This double space he must 
pay for at double rate, which my mathe- 
matics figure as a 200 per cent. penalty 
for the privilege of spending money with 
the newspaper man. 

“On the west side of a prominent 
retail street a department store sells the 
W.L, Douglass Shoe and advertises it 
extensively. A prominent newspaper 
charges twenty-five cents per line for 
that Douglass Shoe advertising. Just 
across the street from this department 
store is a shoe store operated by the 
W. L. Douglass Shoe Company, and that 
store is advertised in the same paper. 
but at forty-five cents per line. 

**A policy of this sortis the worst sort 
of short sightedness on the part of the 
publisher, inasmuch as it not only hand- 
ieaps the general advertiser, but it prac- 
tically stifles the small local advertiser, 
This is not at all unpleasant to the de- 
partment store, which naturally does 
not desire a constantly increasing crop 
of small local advertisers, out of which 
might some day grow advertisers who 
would be real competitors.”’ 

THE BANQUET. 

The convention wound up with a ban- 
quet on Wednesday evening at which 
Job E. Hedges presided. Charles Eniery 
Smith, editor of the Philadelphia Press, 
was the first speaker. Hesaid President 
Roosevelt was the greatest advertiser in 
the country because he knew how to 
pick the right things to advertise. Mr. 
Smith also told about the work the 
newspapers of Philadelphia are doing 
for municipal reform. John McNaught, 
editor of the San Francisco Call, spoke 
next. 

“Mr. Roosevelt gets his advertising 
free,” said Mr. McNaught. “He knows 
how to do it, but it is better to pay for 
it at space rates.” 

Congressman Samuel L. Powers, of 
Boston, was the other speaker. He 
mentioned the fact that Gov. Douglass 
gota plurality of 35,000 because of the 
systematic advertising for years. 

There were 135 at the banquet. 





Gibson Turns Down $65,000 Annually. 
Charles Dana Gibson, the famous illus- 
trator in black and white, has given up 
that line of work to go abroad to study 
art. In doing eo he refuses to renew 
contracts that would net him  be- 
tween $65,000 and $75,000 ayear. It 
is said that he has been drawing $25,- 
000 a year from Collier’s, $20,000 from 
Life, and that the royalties from the 
book of sketches that he published every 
year were at least $20,000. He says he 
has money enough, and he thinks it his 
duty to do something in higher art. 
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SPHINX CLUB’S OFFICERS. 
Frank Presbrey Elected President for the 
Ensuing Year. 


At the annual meeting and dinner of 
the Sphinx Club, held last week at the 
Waldorf-Astoria, the following officers 
were elected for theensuing year: Pres- 
ident; Frank Presbrey; vice-presidents, 
Louis Wiley, John Adams Thayer, H. L. 
Kramer, Charles Arthur Carlisle and 
Joseph Beecham; treasurer, W. W. Hal- 
lock; secretary, F. James Gibson. 

The following committees have been 
named : 

Executive committee—Philip A. Conne, 
chairman; Frank A. Munsey, C. D. Col- 
man, A. J. Meister, C. M. Palmer, Medill 
George 
Batten, David Williams. 

Membership committee — Artemas 
Ward, chairman; Henry Drisler, George 
Ethridge, Walter Hammitt, W. W. Seeley, 
Malcolm H. Ormsbee, F. A. McNamee. 

Speakers’ committee—James O’Flab- 
erty, chairman; Clarkson Cowl, Jobn R. 
Butler, C.R. Barlow, James White, R. 8. 
Wood, Jules P. Storm. 

Entertainment commtitee—Theodore 
H. Lee, chairman; J. Rowland Mix, A.H. 
Hunsicker, William Loruenser, Robert 
Frothingham, J. W. Kennedy, Paul 
Meyer. 

Dinner committee—W. W. Hallock, 
chairman; John Lewis Childs, Thomas 
H. McInnerney, E. D, Gibbs, Percy B. 
Bromfield, Samuel Brill, F. R. R. 
Huntsman. 

George P. Rowell presided at the 
dinner and at the short business session 
which followed. Mr. Presbrey was 
unanimously elected president, on the 
nomination of George H. Hazen, sec- 
onded by William A. Dering, of the Sun. 
After the other officers had been elected 
Mr. Presbrey introduced Medill McCorm- 
ick, publisher of the Chicago Tribune and 
the Cleveland Leader, who delivered the 
principal address of the evening on the 
subject of ‘“‘ The Ideal Rate Card.” 

C. W. Post, proprietor of the Postum 
Cereal, spoke on the labor situation and 
criticized the newspapers, particularly 
those of Chicago, for not taking a strong 
stand against the demands of the labor 
unions.. Mr. McCormick and Louis Wiley, 


of the New York Times, spoke in defense | = 


of the newspapers. Otherspeakers were 
L. C. Strauss, Gridely Adams, L. C. 
Johnson, of the London Sphinx Club, 
and W. A. Burpee, of Philadelphia. 

The club took appropriate action on 
the recent death of Mrs. George H. 
Daniels, wife of the retiring president of 
the club. 


LAUDS PUBLISHERS PRESS. 





Big Write-Up of the Association in the 
New York Daily News. 


The New York Daily News last Sunday 
began taking the full leased wire service 
of the Publishers Press. As one of its 
Sunday features it printed a write-up of 
the big news-gathering association cov- 
ering nearly &@ page and presenting the 
portraits of J. B. Shale, president and 
general manager; John F. Tremain, 
assistant general manager; George 
Naeder, day news manager, and John E. 
Nevins, night manager. 

The Daily News had this to say of the 
Publishers Press: 

“Fhe association which hereafter will 
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AHLE FAILS TO APPEAR. 


Solicitor for “Fads and Fancies” Not 
in Court on Monday. 


Charles F. Able, the solicitor for ‘Fads 
and Fancies,” who was charged with 
attempting to blackmail Edwin M. Post 
out of $500, failed to appear in court 
last Monday, and his bail of $3,500 was 
declared forfeited. Judge McMahon 
granted until Wednesday, however, for 
his counsel, Abraham Levy, to produce 
him. 

Ahle was indicted by the Grand Jury 
on Friday of last week and Monday was 
set for his day for pleading. George 
Simpson, one of his counsel, explained 
that Ahle was a salesman on the road 
for an automobile firm and that he 
would return. 





Plans for New Birmingham Daily. 

J. O. Thompson, chairman of the 
Republican State Committee of Ala- 
bama, and Charles P. Lane, editor of the 





THE HEARST TICKET. 


Particular Newspaper Interest in This In- 
dependent Candidacy in City Election. 


In this issue we present the latest 
picture of William R. Hearst, who is just 
now in the limelight as candidate for 
Mayor of Greater New York. With his 
newspapers behind him and a platform 
of municipal ownership he is showing 
considerable strength. 

On the ticket with him as candidate 
for Comptroller is John Ford, a former 
newspaper man and an able leader. Mr. 
Ford was for some time editorial writer 
for the New York Press and also editor 
of the Economist, before he gave up 
newspaper work to begin the practise of 
law. 


Atlantic City Union’s Staff. 

The Atlantic City Evening Union is 
now published from its new home in the 
Presston Building. Under .its recent 
reorganization Walter E. Edge is presi- 





| dent, Nathan J.S. Price is business man- 


GOES TO MACON NEWS. 
T. J. Simmons, Jr., Purchases Intérest in 
That Paperand Leaves Atlanta Journal. 


T. J. Simmons, Jr., for a number of 
years connected with the Atlanta Jour- 
nal, has resigned his position with that 
paper to become associated with the 
Macon (Ga.) News. He has bought an 
interest in the News and will assume 
entire charge of its news department. 

Mr. Simmons has been engaged in 
newspaper work since leaving college 
several years ago, and most of this time 
he was associated with the Atlanta 
Journal, where he served as assistant 
city editor. He also did State political 
work for that paper. When the South- 
ern Cotton Association was organized 
Mr. Simmons temporarily severed his 
connection with the Journal to manage 
the publicity of that organization. In 
this position he rendered valuable ser- 
vice to the cotton growers of the South. 
Mr. Simmons is a son of Chief Justice 
Thomas Jefferson Simmons, of the 
Georgia Supreme Court. 


Italian Daily-for Philadelphia. 

A new daily Italian paper is to be 
established in Philadelphia by L’Opin- 
ione Publishing Company, which has 
applied for a charter .in New Jersey. 
The capital is $50,000 and the principal 
subscribers are Charles C. A. Baldi, Via- 
cent D’Ambrosio, Emanuel V. H. Nardi, © 
Alfonso Cubicciotti and Francis H. 
Thole, ‘several of whom: are prominent 
bankers in Philadelphia. The paper 
will be called L’Opinione and will be 
equipped with linotypes and fast presses. 
It is estimated that there is an Italian 
population of 150,000 in Philadelphia 
for the paper to draw from. Agostino 
De Biase, & prominent Italian journalist 
of New York, will be editor-in-chief. 
The policy of the paper will be independ- 
ent and conservative. 








Suicide Verdict in Criswell Case. 

A coroner’s jury last week brought in 
@ verdict of suicide in the case of Robert 
W. Criswell, editor of the New Yorker, 
who was killed on Aug. 30 at the 
Seventy-second street station of the 
subway. Several witnesses testified that 


-| Criswell leaped across the southbound 


express track in the subway, and delib- 
erately placed his neck over the rail as 
a train approached. Criswell had been 
charged with criminal libel on account 
of an article in the New Yorker referring 
to Congressman Joe Rhinock of Ken- 
tucky. 





North Carolina Republican Daily Appears 
The Daily Industrial News, the new 
Republican paper at Greensboro, N. C., 
which has been talked of for so long, 
made its appearance last week: It was 
well received by the press of the Tarheel 
State. 
“New Yorker” Case Postponed. 
The examination in the case against 
Robert A. Irving, publisher of the New 
Yorker, charged with libeling Congress- 
men Rhinock and Longworth, was 
postponed last Monday until Nov. 9. 





A New Daily and Weekly. 

The Old Dominion Printing Company 
of Charlottesville, Va., will begin the 
publication about Nov. 1 of the Daily 
News and Old Dominion Weekly. The 


furnish the foreign, cable and domestic | Huntsville (Ala.) Tribune, who are plan- | ager, and William B. Dill is editor. Carl 
telegraph news to this paper is the Pub-|ning to stars a new daily paper at| 4 Voelker will remain on the editorial - - 
lisher's Press, the most energetic organ- | Birmingham, held a conference last week | staff and will conduct the real estate New North Carolina Daily. « 
izati f the kind in the world. No ; ; teh | : 7 

ization o istion bh and decided to organize a company with department. R. E. Wood, until lately} A new daily paper called the Indepen- 
other news —— erg — $75,000 capital to start the paper off.| with the Atlantic City Press, has been | dent has just recently made its appear- 
the per yoo cee ands ln It will probably make its appearance | made circulation manager. The Union| ance at Wilmington, N. C. It is a four 
entra i cy yn Sieneries of ontn? about the first of January, and certainly | Will be Republican in politics, but inde-| page evening paper without political 
or exclusive new items, to its credit,|not later than March, say its pro- | Pendent regarding municipal affairs. affiliation. 


| 
and the papers served by it have the|moters. Mr. Lane will be general — Publishes Sunday Edition. Daily News at Jackson, Mich., Suspends. 
The Austin (Tex.) News-Tribune is| The Jaekson (Mich.) Daily News has 


pleasure of printing authentic news be-jager and_ editor-in-chief, and Mr. 
- fore other journals are awake to the fact | Thompson will be one of the principal | now publishing a Sunday edition, which | been purchaeed by the Jackson Morning 
that something has occurred. stockholders. is well patronized by advertisers. Patriot, and has suspended publication. 


papers will be independent in politics. 
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THE ATTITUDE OF DETACHMENT. 


A newspaper is a tremendous force, 
equally powerful whether it is used for 
good or for evil. It is supported by 
readers who expect it to give them a 
truthful account of the world’s doings 
day by day, and not to be prostituted 
to promote the ambitions of any one 
man or any set of men. It should be 
unbiased, unhampered by selfish motives, 
unencumbered by allegiance to any 
political boss or any ring. The proprie- 
tor, of course, will have enemies and he 
will have friends. If he takes a high- 
minded position in regard to the conduct 
of his newspaper property, he will urge 
charity toward those who are opposed 
to him and unrestrained criticism, when 
they deserve it, of those who have done 
him personal favors. He will assume an 
attitude of detachmentand will consider 
the columns of his newspaper as a sort 
of sacred place where his own petty 
jealousies will not be allowed to intrude. 
Such an attitude is more or less that of 
an idealist, we admit, yet there are 
newspaper proprietors that approach it 
very nearly, and their papers will be 
found to be the ones that year in and 
year out, in season and out of season, 
have the support and allegiance of their 
readers. They are the papersthat when 
it comes time to sell can invoice their 
good willas afhajor part of their assets. 





OPINIONS WORTH WHILE. 


A correspondent requested an editor 
to print some of thestriking things great 
men have said about newspapers; that 
is, sayings that embody the purpose and 
doings of the press. The editor acceded 
with pleasure and chose the following: 

Bryant said: 

“The press is good or evil according 
to the character of those who direct it. 
It isa mill that grinds all that is put 
into ite hopper. Fill the hopper with 
poisoned grain and it will grind it to 
meal; but there is death in the bread.” 

James Parton said: 

“The newspaper press is the people's 
university. Half the readers in Chris- 
tendom read little else.” 

Jefferson said : 

“The basis of our government being 
the opinion of the people, the very first 
object should be to keep that right; and 
were it left to me to decide whether we 
should have a government without 
hewepapers or newspapers without a 
government, I should not hesitate a 
moment to prefer the latter.” 

Cardinal Gibbone recently said: 

“The dread of exposure in the public 
press keeps many a man sticking close 
to the path of rectitude who otherwise 
would stray off; into the byways of 


graft.” 





JUDICIAL OPINION. 


Newspapers as & rule are treated 
pretty fairly by the courts. A judge, 
coming as he does into daily contact 
with the criminal element, both of the 
under-world and of the upper stratum 
that hides behind a so-called respecta- 
bility, isin much the same position as 
the journalist. He is given an unusual 
opportunity for observing the weak- 
nesses of mankind, and comes to know 
something of the force that the newe- 
papers are exerting in keeping the crim- 
inal element in check. He is convinced 
that the newspapers are not half so bad 
as they are pictured, and that they do 
not receive any too much credit for the 
good they do, so when he has sym- 
pathies they are apt to be with the news- 
papers instead of against them. Now 
and then a judge will give expressions 
to his sentiments, as did the one in 
Nebraska a few days ago when he 
refused to allow the prosecution of a 
newspaper for libel to continue, for the 
reason that he thought the paper was 
within its privileges when it criticized 
the mismanagement of an insurance 
company. Such expression of opinion 
from the bench is valuable and signi- 
ficant, because itis uninfluenced by selfish 
interest. It tends to show, moreover, 
that the strictures against the news- 
papers which find favor with so many 
legislators are not at all compatible 
with the calm, judicial mind. 





SCOTT BONE’S RETIREMENT. 


Under the caption “ A Personal Item,” 
the Washington Post on Thursday of 
last week printed in its editorial column 
the following announcement of Scott C. 
Bone’s retirement from the paper: 


“Scott C. Bone, for many years man- 
aging editor of the Washington Post, 
has resigned that position. In retiring 
from the head of its editorial and news 
staff Mr. Bone severe a long connection 
with the Post, that has been marked by 
the paper’s steady and uninterrupted 
growth and expansion in every direction 
which contributes to the making of a 
successful modern newspaper. Mr. Bone’s 
personal relations with every individual 
connected with the Post were of the 
most cordial nature, and his retirement 
is the cause of regret deep and sincere. 

“Scott C. Bone came to Washington 
and the Post seventeen years ago, a fin- 
ished newspaper man in his early man- 
hood, the result of a course of training 
extending from the reportorial staff to 
the editorial desk. His wide experience, 
knowledge of men and affairs, soundness 
of judgment, and progressive ideas have 
been daily reflected in the columns of the 
Post. 

“In Washington Mr. Bone numbers his 
friends by the hundred, and enjoys the 
confidence and esteem of many men in 
public life. Every movement designed 
to advance the interests of the Capital 
and its citizens has found in him a warm 
supporter.” 





ART OF INTERVIEWING 





James Creelman Says Spirit of What a 
Man Says Is More Important Than 
His Exact Language. 


Samuel Williams, for the New York 
Sunday World, recently had a conversa- 
tion on the newspaper interview with 
James Creelman, the famous master of 
that art of journalism. We quote from 
the World: 

“The newspaper interview,” said Mr. 
Creelman, ‘“‘may a dry, mechanical 
thing, impertinent, intrusive, mischiev- 
ous, or it may be a work of moral con- 
sciousness, serious and helpful as well as 
interesting. Itdepends usually upon the 
interviewer. 

‘In its best sense the interview is a 
sympathetic interpretation ; it is the in- 
side and outside of a man seen through 
a temperament; it is a condensed char- 
acter-study vitalized by the introduction 
of news interest. 

“The interviewer should listen with his 
mind rather than his ears. ‘The word is 
less important than the thought.” 

This daring innovation in journalistic 
practise, this defiance of verbatimism, 
this disregard of mere spoken words for 
a careful translation of underlying 
thought, was pronounced by the man 
whose work in the past dozen years has 
made him the foremost interviewer of 
the day. Popes and kings, statesmen 
and diplomats of all countries, soldiera 
and peacemakers, millonaires and stu- 
dents have time and again given to him 
their best thoughts for publication. 

I inveigled Mr. Creelman into telling 
me the secret of his success. The inter- 
viewer was interviewed, but with all his 
experience he failed to realize the ordeal 
to which he had subjected so many men 
when turned on himeelf. 

CREEKLMAN MAKES NO NOTES. 

Although every week writing long 
character sketches and interviews, he 
nevercarries a notebook and seldom even 
a lead pencil. He is ignorant of stenog- 
raphy and writes a laborious, cramped 
hand. Most of his work is dictated into 
a phonograph in rapid sentences, drawn 
purely from memory and thorough 
knowledge of his man and subject. 

‘“‘The men we interview may be creat- 
ors, they may be prophets or they may 
be historians,’ continued Mr. Creelman. 
“The interviewer mustnever forget that 
the creative manis prejudiced in favor of 
his creation, or that the historian has an 
easier task and is lessliabletoerror than 
the prophet. Therefore, the interviewer 
must guard & man against himself, must 
help him to give the most of himself and 
the best of himeelf to the world, ignoring 
verbal stumblings, trivialities or irrele- 
vancies, and deliver the message in the 
sense that it was intended to be de- 
livered.”’ 

“But, Mr. Creelman,” I interrupted, 
“if a man says @ thing to a representa- 
tive of a newspaper, knowing him to be 
such, is not that utterance, ipso facto, 
public property ?” 

‘That is the reasoning of a pickpocket. 
To surprise or trap @ man into print is 
as bad as stealing his watch or his pock- 
etbook. We tolerate the methods of the 
police detectives, not because they are in 
themselves sound or moral, but because 
they are, like the barbarities of war, 
necessary to the public safety. 

“T kept that idea in mind as sincerely 
when I interviewed Sitting Bull and 
Rain-in-the-Face in their tepees as when 
I interviewed Leo XIII. in the Vatican 
or the Archbishop of Canterbury in Lam- 
beth Palace. 

“TI interviewed Hoffman, a friendless 
condemned murderer, ten minutes before 
he was hanged in Westchester County, 
and I saw no reason why I should not 
keep faith with that despised unfortu- 
nate creature as surely as I afterward 
did in my interviews with Count Tol- 
stoy, Herbert Spencer, President Faure 
of France, Louis Kossuth, Canovas, the 
Prime Minister of Spain; King George of 
Greece, or the Emperor of Corea. 

“ After all, this question comes down, 
in the last analysis, to common sense 
and honesty. There is only one kind of 


common sense, just as there is only one 
kind of honesty. 
ART, NOT PHOTOGRAPHY. 

“Tt is as stupid as it is immoral to try 
to make a man publicly responsible for 
what he did not really intend to say to 
the public. The vital thing is not so 
much the word he hasspoken as the idea 
he has intended to convey. I have seen 
painters produce truer portraits of men 
than ever came from the mechanical 
processes of photography. That is the 
interpretative art. 

“The work of the interviewer is often 
comparable to that of one who trans- 
lates from one tongue into another, 
faithfully preserving the idiom. At the 
same time it is necessary to present 
everything in the form of the utterance 
which is really characteristic, every thing 
that truly conveys a sense of the per- 
sonality. 

“Sometimes an interview is interesting 
and important because the thing that is 
said is in iteelf interesting or important; 
but very often the value of an interview, 
the real human interest in it, springs 
from the fact that the writer has so 
described, so analyzed, so summed up 
the personality and life of the man inter- 
viewed that anything he may say be- 
comes interesting.” 

KEEPING FAITH. 

“How do you get men to talk to the 
public?” 

“ By convincing them that my purpose 
as well as my methods are honest, by 
never attempting to discuss with them 
any subject thatI do not understand 
well enough to express, and by keeping 
faith with even the humblest of them. 
The Machiavellian idea that one should 
be honest with an honest man but a 
rascal with a rascal should have no 
place in the code of @ newspaper man.” 

“Don’t you find that men are anxious 
to see their names in print?” 

“No. I find that most men of parts 
are anxious to avoid publicity. One 
talks for motives of self-interest, another 
out of a sense of moral responsibility. 
The trouble is that strong men have 
hobbies, and it is hard to get them on 
the right subjects. The newspaper pro- 
prietor insists on talking about the 
crimes of corrupt politics and high fin- 
ance. The high financier and the poli- 
tician want to talk about the vulgar 
intrusiveness, the heartless sensational- 
ism and reckless inaccuracy of the news- 
paper. There you are.” 

Mr. Creelman did not say these things 
for publication, but as he talked of pub- 


lic men and public things I can see no © 


reason why his words should not be 
printed. 


KNACK OF THE SOLICITOR. 





Frank L. Blanchard’s Second Lecture in 
Y. M. C. A. Course on Advertising. 


In his second lecture on advertising de- 
livered before the Twenty-third street 
branch of the New York Y. M.C. A. last 
Monday evening Frank L. Blanchard 
discussed the duties of the advertising 
solicitor. In speaking of the qualifica- 
tions necessary to success, he said: 

“The advertising solicitor cannot 
know too much. The better his educa- 
tion the better he will beable to approach 
educated men. He will meet the ablest, 
sharpest and shrewdest men there are in 
the country, and must be able to discuss 
topics of trade and of news with them in 
an intelligent manner. Frequently it is 
these conversations that accompany the 
visit of the solicitor to the merchant that 
enables him to secure his attention and 
co-operation. The solicitor must have 
the knack of persuading men by argu- 
ment, by the force of personality or such 
other abilicy as he may have at his dis- 
posal. I have known in my own experi- 
ence several men who had made failures 
in business, but who succeeded wonder- 
fully well as advertising solicitors. One 
of the best of these had never received a 
grammarschool education and yet could 
talk convincingly and grammatically to 
& prospective customer, and made $10,- 





000 a year.” 
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PERSONALS. 


George W. Dunn, manager of theColum- 
bus Citizen, was in New York this week. 


C. A. Rook, publisher of the Pittsburg 
Dispatch, spent last week at Atlantic 
City. 


O. 8. Hershman, publisher of the Pitts- 
burg Press, is enjoying a vacation in 
Lower California. 


A. O. Williams, one of the owners and 
the circulation manager of the Pittsburg 
Press, was in New York this week. 


William Conner, president of the Day- 
ton (O.) Journal, was in New York this 
week on businese connected with that 
paper. 

J. F. Mackay, business manager, and 
J. A. Macdonald, editor, of the Toronto 
Globe, spent last week in New York and 
Boston. 


Will E. Edmundson, Jr., is now man- 
aging editor of the Anniston (Ala.) Hot 
Blast. W.C. Collier has been made city 
editor. 


Harry E. Andrews has been made 
managing editor of the Los Angeles 
Times. John L. Von Blon is the new city 
editor of the paper. 


S. A. Bartlett has been appointed com- 
mercial manager of the London Tribune, 
the new British Liberal daily which is to 
appear in January. 


William H. Merrill has joined the staff 
of the Boston Herald, after a service of 
nearly twenty years as editorial writer 
for the New York World. 





S. A. Macdonald, assistant business 
manager of the Denver News and Times, 
was in New York last week in the inter- 
est of those papers. 


J. W. Murphy, who has been editor of 
the Joliet (Ill.) Herald, has now been 
made general manager as well. In this 
latter position he succeeds F. H. Hall, 
who recently resigned. 


John O’Donnell, managing editor of 
the Pittsburg Dispatch was in Philadel- 
phia and New York this week, looking 
over the political situation and sent 
some very interesting letters to his 
papers. 

Arthur Sullivan Hoffman, one of the 
editors of Tom Watson’s Magazine, and 
Miss Mary Denver James, daughter of 
the late Capt. E. W. James, were married 
last Saturday at Coshocton, O., the 
home of the bride. After a wedding 
journey in the South they will make 
their home in New York city. 


Henry K. Williams, manager of the 
Dunkirk (N. Y.) Evening Observer and 
the Grape Belt was named last Thurs- 
day to fill the vacancy on the Republican 
ticket caused by the death of Hon. S8. 
Fred Nixon; assemblyman from the 
Chautauqua district. There was no 
opposition before the district committee 
which filled the vacancy. 





NEW PUBLICATIONS. 


George E. Clarke will startanew paper 
at Pelzer, 8. C. 


The Franklin Progress is a new paper 
at Louisburg, N.C. 


The Berkley (Va.) News is anew paper. 
E. E, Hathaway is editor and manager. 


The Post is a new weekly paper at 
Louisville, Ga. C. N. Rameey is the edi- 
tor and publisher. 


The Clarksburg (Ky.). Weekly Herald 
will soon begin publication under the 
direction of A. J. Casey. 


J. M. Walker, editor of the Wiggins 
(Miss.) Times, is starting a new weekly 
at Seminary, Miss., called the Times. 





PULITZER-WEBB. 


Wedding at Shelburne Farms a Brilliant 
Social Event. 


The wedding of Mies Frederica Van- 
derbilt Webb, only daughter of Dr. and 
Mrs. W. Seward Webb, and Kalph 
Pulitzer, the eiderson of Joseph Pulitzer, 
proprietor of the New York World, took 
place last Saturday at Shelburne, Vt. 
It was one of the most brilliant social 
events of the season. 

There were about one hundred: and 
fifty guests present at the ceremony. 
They were all relatives and friends of the 
bride and bridegroom. Many of them 
arrived in a special train from New York. 
They were taken from Burlington to 
Shelburne Farms in a boat chartered for 
their accommodation. 

At the mansion a reception was held 
from 1 until 30’clock. Anorchestraand 
a military band supplied music. The 
wedding breakfast was served in a big 
tent on the spacious lawn overlooking a 
broad reach of picturesque Lake Cham- 
plain. 

At 3 o’clock thebridal pair were driven 
in a coach and four to the private pier 
of Shelburne Farms, where they boarded 
Dr. Webb’s private yacht Elfrida. They 
will take a short cruise on Lake Cham- 
plain, but their further plans were not 
made known to their friends. 


NEWSPAPER MEN IN POLITICS. 





Paul Beattie Managing G. Y. Bauchle’s 
Campaign for Alderman. 


Paul Beattie, formerly of the New York 
Evening Journal, has undertaken the 
management of the campaign of George 
Young Bauchle, who is the nominee for 
alderman on the Democratic ticket. 

Mr. Bauchle is a lawyer, a graduate of 
Columbia, and before becoming a mem- 
ber of the bar was & newspaper man 
himself. He did general work on the 
New York World for some time and is 
well known along Park Row. His fight 
against Abe Gruber in the Twenty-first 
Assembly District islooked upon by poli- 
ticians throughout thecounty with great 
interest. 

A Growing Illinois Paper. 

J. McCan Davis, president and editor 
of the Springfield (1ll.) News, was in 
New York last week inthe interest of his 
paper. Mr. Davis has recently estab- 
lished a morning edition of the News, 
and is rapidly building the paper up into 
avery valuable property. For distri- 
bution at the Illinois State Fair, held a 
couple of weeks ago at Springfield, Mr. 
Davis issued a little guide to the city, 
which proved to be an excellent adver- 
tisment forthe News. Mr. Davis has had 
a wide experience in newspaper work, 
having acted for many years as political 
correspondent in Illinois for the St. 
Louis Globe-Democrat. He is also a 
successful magazine writer, and is au- 
thor of ‘The Breaking of the Deadlock,’’ 
describing the memorable contest for the 
Republican nomination for Governor of 
Illinois in 1904, 


Death of Henry W. Bond. 

Henry W. Bond, for the past six years 
New England representative of the Kan- 
sas City Star, owned by his brother-.in- 
law, Col. W. R. Nelson, died last week in 
Boston, aged 60 years. Mr. Bond was 
a native of Fort Wayne, Ind. He wasa 
member of the famous Bond family of 
bankers, and was engaged in business 
in Fort Wayne until six years ago, when 
he — of his interests to move 
East. He was married in 1862 to Miss 
Theodosia Nelson, who survives him. 











R. E. Roe will soon begin the publica- 
tion of weekly papers at Morrice and 
Webberville, Mich. Both papers will be 
called the Courier and will be issued 
from one plant at Morrice. 
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and a fair salary. 


No. 99. 





ELDERLY OWNER 


of a newspaper, which has been 
prosperous for a long term of 
years, wishes to retire. Accept- 
able experienced editor can put- 
chase the interest at a fair price. 
The interest is valued at about 
$25,000. Promises 10 per cent. 


Proposition 


Particulars of 

C, M. PALMER, “srmsrer 

277 Broadway, New York 
115 Dearborn Street, Chicago 
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WILLIAMS LLOYD MACHINERY 
COMPANY. 
(Formerly Geo. E. Lloyd & Co., Est’d 1876) 
373 Dearborn St., Chicago. 


Plants for Stereotyping, Electrotyping and 
Photo-Engraving complete in every detail. 


N.Y. Agent: THE TYMPALYN CO., 
CHARLES 8. MILLS, Manager, 
SPECIALTY: ate Equipment for Compos- 














15 PARK ROW, 








WHICH FOCUS FACTS. 
We have 15,000 subjects in stock and agents 
all over the world. Text supplied. 
Ww Y interesting photographs. 
Send for our daily bulletin of news subjects. 


GEORGE GRANTHAM BAIN, 


NEW YORK. 


SITUATIONS WANTED. 


Four agate lines will be published one 
time free under this classification. 15 
cents for each additional line. 

ALL ROUND. NEWSPAPER MAN 
of long experience open for engagement. Bright 
editorial writer, besides reportorial. Can take 
charge of advertising end. Country daily or 
weekly preferred. Address “‘W. F. S.,” care THE 
EDITOR AND PUBLISHER. 








YOUNG MAN, WITH FOUR OR MORE 
years of active trade paper experience from re- 
porter to associate editor, desires position on 
staff of daily or weekly. Ambitious and can 
“make good.’ Best references. “ABILITY,” 
care Tug EpITOR AND PUBLISHER. 


CLEVER NEW YORK NEWSPAPER 


man, thoroughly experienced as reporter, copy 
reader and make-up man, desires position. Eight 
years’ experience on big dailies; regarded as a 
hustler, an exceptionally rapid worker, and good 
writer on either straight news stories or Sunday 
specials. Anxious to work outside of New York. 
Address “C. J. M.,” care Tak Epiror anp Pus- 
LISHER. 








HELP WANTED. 


BUSINESS MANAGER WANTED 
or only afternoon paper in city 20,000; one cap- 
able purchasing interest preferred; state salary, 
entire newspaper experience and give references. 
Address “‘L 1,” Indianapolis, Ind. ’ 








A YOUNG UNMARRIED JOB PRINTER 


competent to solicit work for an old established 
printing establishment. One from a weekly news- 
peed office preferred. Address “JOBBER,” care 

yman D. Morse Agency, 38 Park Row, New York. 





EDITOR FOR A DAILY PAPER. 
Applicant must investin stock of the company. 
“NORTHAMPTON PRINTING AND BINDING 
COMPANY,” Northampton, Mass. 





FOR SALE. 


NEWSPAPER FOR SALE. 


Southern California daily and job office, in city 
of 15,000; fine field; $20,000 proposition, and must 
have at least one-half cash. Address “OPPOR- 
TUNITY,” care Tax Epiror anp PUBLISHER. 








We have a surplus of news print which we will 
sell below the market price to quick buyers. 
Quality guaranteed. In replying please state 
how much you use per annum and from whom 
you are now buying. Address ‘T. J." care Tue 
EDITOR AND PUBLISHER. 





HALFTONE OR LINE REPRUDUC- 


tions delivered prepaid, 75c; 6 or more, 50c each 
Cash with order. All newspaper screens; service 
day and night. Write for circulars, Refer- 
ences furnished. “NEWSPAPER PROCESS- 
ENGRAVER,” P. O. Box 815, Philadelphia, Pa. 





I WANT TO BUY 

a@ newspaper in a growing town of 20,000 or 30,000 
population. Must be bright prospects for paper 
and place it is located. Now a successful pub- 


lisher in town of 10,000. Address “C. H.,” care 
THE EDITOR AND PUBLISHER. 


WANTED—TO BUY 
second-hand perfecting press that will print a 
4, 8, 10 or 12-page paper. Address with price, 
“E. A. T.,” care Tae Epitor anp PUBLISHER. 








PARTNER WANTED. 














THE LOVEJOY CO., 


One-half interest in a moderate sized, up-to-date 
| job printing office with small weekly in connec- 
| tion, situated just the right distance from alarge 
| city; all new material; a growing business in a 


Established 1858 | STOWing section. Want a man capable of hand- 


ELECTROTYPERS 


and Manufacturers of Electrotype Machinery 
444-446 Pearl Street, New York. 





A WIDE-AWAKE CARTOONIST. 


Are you, Mr. Editor, looking for a clever car- | in a successful —. business, located in city 


toonist who originates catchy, pointed cartoons | of 65,000 population. 
and comics, the kind the readers like. 


If so, 


ling the inside to perfection, while present owner 
would work both inside and outside. The half 
| interest will be sold at a very low figure to:the 
| right party. Full particulars upon request. 
| Address “ACTIVE,” Box 585, Pitteburg, Pa. 





IF YOU HAVE TYPE, CYLINDER 

press, job presses, cutter stitcher, perforator, 
| stones, cabinets, or any printing or bookbinding 
| materials, or machinery in good condition, but 
| not productive, we will pay you a fair price for 
| same in 6 per cent. participating preferred stock 
resent plant not equal to’ 
volume of business; shares should earn m 10 


address ‘A LIVE ONE,” care Tue Epiror AnD | to 12 per cent, during the present year. Address 


PUBLISHER. 


| “M. A.,” care Tag EpiTor anD PUBLISHER. 
' 








TYPEWRITER 
RIBBONS 
FLIMSIES 


CARBON PAPER 


WE MANUFACTURE THE BEST LINE OF 


Typewriter Supplies 
ON THE MARKET—SEND FOR CATALOG 


THE S. T. SMITH CO. 


11 Barciay Srreet, New Yor« Ciry 
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THE ADVERTISING WORLD. 


TIPS FOR BUSINESS MANAGERS. 
Eugene Pearl, 23 Union Square, New 
York, is placing some classified adver- 
tising. area 
The Bissell Carpet Sweeper Company, 
25 Warren street, New York, is asking 
for rates in dailies. 


The Alfred Gratz Agency, Philadelphia, 
is sending out renewals for the Fownes 
Glove advertising. 


The J. T. Weatherald 4 Agency, Boston, 
is making renewals for Dr. Sloan’s Lini- 
ment advertising. 


J. Walter Thompson, Twenty-third 
street, New York, is placing some con- 
tracts for Tarrent & Co., New York. 


D. Appleton & Company, Fifth avenue, 
New York, are asking for rates to adver- 
tise Appleton’s Booklovers’ Magazine. 


The Starke Advertising Agency, 
Temple Court, New York, is sending out 
a twoinch ad to run for one year in 
weekly papers. 

The Waukesha Canning Company, 
Waukesha, Wis., is putting out contracts 
through the Clague-Hoyt-John Com- 
pany, Chicago. 

The C. F. Wyckoff Agency, Ithaca, 
N. Y., is using large space in a number 
of the smaller daily papersfor the Stern’s 
Electric Paste Advertising. 


The Lyman D. Morse Agency, Potter 
Building, New York, is sending out con- 
tracts for one inch e. o. d. for the J.C. 
Allan Company, New York. 





The George L. McCracken Agency, East 
Twenty-first street, New York, will place 
some advertising for C. H. Howell & 
Co., to start in November. 





TheC. Ironmonger Advertising Agency. 
Park Row Building, New York, will use 
daily papers for the Bass’ Ale advertis- 
ing, which will start shortly. 


Southern dailies will be used through 
the George P. Rowell Agency, Spruce 
street, New York, for the Cura-Mal 
Company, New London, Conn. 


The C. R. Lydon Agency, East Roch- 
ester, N. Y., will use dailies for the Hair- 
Fluff Company, Rochester, N. Y., whose 
advertising will start very soon. 


The Gardner Publishing Company, 
Radway Building, New York, is placing 
large contracts in Canadian papers for 
the Radway Ready Relief advertising. 


Lord & Thomas, 150 Nassau street, 
New York, have secured an appropria- 
tion from the Londonery Lithia Water 
Company, Nashua, N. H. Daily papers 
will be used. ea 


The Root Newspaper Association, 200 
Warren street, New York, is asking rates 
on & page ad to appearin New York and 
Pennsylvania papers for a line of high 
class advertising. 


The advertising for Twentieth Century 
Soap, Hoffheimer & Company, Chicago, 
is going out through the H. W. Kastor 
& Sons’ Chicago office. The contract 
calls for 10,000 lines. 


The Homer W. Hedge Company, 120 
Broadway, New York, is placing the 
advertising of Dr. Marshall’s Catarrh 
Snuff, Cleveland. The space to be used 
is seventy-eight inches. 


Albert Frank & Co., Broad Exchange 
Building, New York, are sending out a 
line of financial advertising for the 
Whitney Company. The space to be used 
ie 270 lines for ten insertions. 


The Paragon Manufacturing Com. 








pany,makers of washing machines, have 
placed their advertising appropriation 
in the hands of W. P. Tuttle, Jr., of the 
Frank Presbrey Company, New York. 


Agency, Philadelphia, has secured the 
placing of a large appropriation for a 
new publication. The advertising will 
start with one-half page space to be 
followed by three-inch copy. 


St. Elmo Massengale, of the Massengale 
Advertising Agency, Atlanta, will be 
in New York next week and will make 
his headquarters at the Empire Hotel. 
Mr. Massengale will figure on large 
space in daily papers for Coco-Cola ad- 
vertising, while in this city. The adver- 
tising will start on May 1, and run to 
Oct.'1. 


The Frank Presbrey Company, New 
York, has secured the accounts and is 
placing advertising for the following 
firms: Grant D. Hamilton Studio of 
Pictorial Art, magazines; American Soda 
Fountain Company, trade papers; Mason 
& Hamlin, pianos, magazines; the Abbott 
Shoe, magazines. This agency is also 
placing some special business advertising 
the Imperial Smyrna Rugs sold by W. & 
J. Sloane. The Junior Wagon, manu- 
factured by Studebaker Bros., is also 
being advertised through the Frank Pres- 
brey Company. 


ADVERTISING NOTES. 


JohnC. Burch, of the Nashville Banner, 
has joined the advertising staff of the 
Memphis News-Scimitar. 


Wylie B. Jones, of the C. F. Wyckoff 
Agency, Ithaca, N. Y., was in New York 
this week calling on the special agente. 





O. H. Karstengick, advertising man- 
ager of the American Israelite, Cincin- 
nati, and the Chicago Israelite, Chicago, 
was in the East this week on one of his 
periodical visits to the general adver- 
tisers and advertising agencies. 


Homer W. Hedge, the well-known 
New York advertising agent, was elected 
president of the Aero Club organized 
last Monday night to encourage aerial 
navigation. Mr. Hedge was directly 
responsible for the club’s organization. 





The pamphlet department of the Frank 
Presbrey Company, New. York, is pre- 
paring booklets and printed matter in 
the interest of winter tourists for the 
Cunard Line, Seaboard Air Line, United 
Fruit Line Steamers, Pinehurst, and the 
Southern Railway. 


Since the death last week of F. 
Hiscox, head of the Philo Hayes Spe- 
cialty Company, Newark, N. J., the 
business of the concern is being carried 
on under the management of Mr. Crane. 
The business will continue and the ad- 
vertising will be resumed. 


Big Advertising Contract. 

The Memphis News-Scimitar has just 
closed what is probably the largest 
advertising contract ever made by a 
Memphis house with any Memphis news- 
paper. The contract is with the Brey 
Department Store, one of the largest 
enterprises in that city. 


PLEASURE TO RENEW. 


Rockford, Ill., Oct. 12, 1905. 
Tue Eprror anp PusLisHEr, 
New York City. 

Dear Sirs:—Upon my return to the 
office I find yourletter of Oct. 2, suggest- 
ing a renewal of our subscription to 
your publication, and I take a great 
deal of pleasure ininclosing herewith the 
amount for another year’s reading of 
your excellent paper. 

Very truly yours, 
Epear E. Bartuert. 
Publisher Rockford Register-Gazette. 
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THE IDEAL RATE CARD. 


Medill McCormick 
Analogy Between Charges in Vogue 
for Advertising and for 
Transportation. 


Medill McCormick, publisher of the 
Chicago Tribune and Cleveland Leader, 
was the guest of bonor at the banquet of 
the Sphinx Club last week and delivered 
the principal speech of the evening. His 
subject was *‘ The Ideal Rate Card,” and 
he spoke in part as follows: i 

“Let me say by way of preface—in 
self-defense and in extenuation of what 
you have to hear to-night—that the sub- 
ject which I am here to discuss, was 
selected by anotherthanmyself. Doubt- 
less, they had never seen an ideal rate 
card and knew that I had not. I pre- 
sume that he makes rates as others do, 
to meet the exigencies of the situation, 
but in strict conformity with his printed 
card. 

ANALUGY WITH TRANSPORTATION. 

‘“‘Newspaper rates are like railroad 
rates in at least two phases—differen- 
tials and discounts for tonnage. 

“ Advertising is singularly like trans- 
portation. Its cost ise based upon the 
ability of the advertiser to pay the 
freight—upon his ability to sell goods in 
the field in which the medium circulates, 
upon the density, the quality, and the 
buying power of the population reached. 
In short, I make bold to suggest that 
the inequalities if not the iniquities of 
railroad rates, have their counterparts 
in the newspaper business. 

“The fault usually lies in the minimum 
rate, which should be the basis of the 
cost of advertising. There is one news- 
paper in Chicago which makesa discount 
of fifty per cent. to the large users of 
space. I plead guilty myself. After 
spending six monthsin revising the cards 
of the Chicago Tribune, I barely modified 
the existing discounts of forty per cent. 
I believe that twenty per cent. isenough, 
but I was compelled to make a rate to 
meet both competition and the increas- 
ing cost of production. 

“The causes which create railroad 
pools cry out for corporation in news- 
paper rate making. My initial rate 
might be lower if my minimum rate were 
higher. I think it is fair to say that on 
a morning newspaper of 150,000 circu- 
lation, and an evening newspaper of 
200,000 circulation, the maximum rate 
should be forty cents and the minimum 
rate about thirty cents. 

‘The smaller newspapers must charge 
proportionately more, like the smaller 
railroads, because certain fixed costs are 
approximately, or rather, proportion. 
ately larger. 

“The charges for position should be 
inconsiderable beside those now -gener- 
ally in force. Position if sold at all 
should be put within the reach of the 
advertiser instead of prohibited by the 
price. 

MORNING AND EVENING PAPERS. 

“IT have fixed a higher rate for the 
morning than the evening newspapers 
for three reasons: 

“First, the higher cost of production 
on the morning paper. 

“Second, the higher quality of its 
circulation. 

“Third, the ability of the character 
advertisers to pay a higherrate than the 
man who sells goods by price alone. I 
might add that the condition which per- 
mits a higher rate per line per thousand 
for magazine than for newspaper adver- 
tising, confirms my position. The morn- 
ing paper has a more permanent place in 
the family than has the evening paper. 


Draws _ Interesting 








During September, 1905, 


THE 
CLEVELAND 
LEADER 


GAINED over September 
1904: 


Local Display Advertising, 
45,514 LINES, 


Classified advertising, 
54,838 LINES. 


A Total Gain in Lo- 
cal Advertising of 
100,353 lines or more 


than 334 columns. 


Foreign Advertising Representatives 


NEW YORK, CHICAGO, 
J.C. Wilberding, H. W. Montgomery, 
World Bidg.' Tribune Bldg. 














“The question of differentials in cer- 
tain lines of business is more difficult of 
solution than the basic rate for general 
business. Amusements are usually al- 
lowed no discount. Sometimes they are 
charged a rate higher than the maximum 
charged for other lines of business. The 
same is frequently true of financial ad- 
vertising, as well as of ‘medical,’ as 
distinguished from ‘patent medicine’ 
business. Book publishers, schools and 
resorts usually pay the minimum rate, 
or less. 

“T believe we may say of advertisers 
who profit by differentials, as of those 
who suffer or profit from excessive dis- 
counts, that the practise and not the 
principle is unsound. 

“The differentials run mad. News- 
paper publishers excuse themselves be- 
cause of the desirability of school book 
and ‘resort business from the point of 
view of the reader. I do not believe 
that any of these lines have a value or 
aninterest greater than any good com- 
mercial article exploited generally, or 
by the local merchant. The reason for 
the low rate is the inability of these 
three classes of advertisers to pay more. 
The reason is sufficient. It governs in 
railroads as is evidenced in machinery 
rates, where the carrier is trying to 
build up industries along its line. 

‘‘May I sum upthen? Discounts and 
differentials are excessive. Initial rates 
are too low. 


SUGGESTION AS TO RATES. 


“Then let me suggest a rate based on 

150,000 circulation: The initial or one 
ng charge should be forty cents per 
ine. ; 
“For 1,000 lines thirty-seven and one 
half cents per line; for 2,500 lines, 
thirty-five cents; for 5,000 lines, thirty- 
| two and one half cents; for 10,000 lines, 
thirty cents. 





“The lines of business which now pay 
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SELECT YOUR PAPERS CAREFULLY 


Judgment, economy and profit will dictate your using the papers of 
THE SCRIPPS-McRAE LEAGUE 


ASK YOUR AGENCY MAN—WRITE FOR RATES 


D. J. RANDALL, Eastern Manager, 
Tribune Bidg., New York City. 


I. 8S. WALLIS, Western Manager. 
First Nat'l Bank Bldg., Chicago. 
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‘he maximum ial as ‘eas \ nia 
amusementsand financial should pay no 
penalty for their necessities, nothing 
above the initial rate. That rate they 
should pay because of the liberal notices 
they recieve in the columns of the news- 
papers and because of the comparatively 
large returns on a comparatively small 
use of advertising space, warrants a 
high rate. 

“The line of business which are receiv- 
ing the minimum or less than the mini- 
mum rate should be raised ten per cent. 
each year, until they pay thirty cents 
per line. 

“Your secretary bas appropriately 
named the card I outlined. It is ideal. 
It may be practicable. I look to see it 
approximated, but not equalled in the 
next ten years, and I say this, if you 
will permit: me, from a broad point of 
view, with a view to the future develop- 
ment and a prosperity of the advertisers 
whose success is essential to the publisher. 

“It is the catch-penny policy which 
has created the abomination of excessive 
discount and differential, which is now 
the chief weakness in newspaper rate 
making.” 

CHARLES A. OTIS, JR. 





The Man Responsible for the Several 
Cleveland: Newspaper Consolidations. + 


Chaules A. Otis, Jr., prominentin bank- 
ing circles in Cleveland, is directly re- 
sponsible for the numerous newspaper- 
consolidations which have taken place 
in that city in the past. few months. 
Last December he purchased the Cleve- 
land World and spent money lavishly in 
its improvement. He was not content 
with the gain resulting and in June pur- 
chased the Cleveland Leader and united 
ita evening edition, which was knownas 
the News and Herald, with the’ World, 
under the name of the World-News. Mr. 
Otis still thought there were too many 
evening papers in Cleveland, andon July 
16 he bought the Evening: Plain» Dealer 
and combined it with the World-News. 

A little before this Mr. Otis had- called 
his friend Medill McCormick, publisher of 
the Chicago Tribune, into consultation 
regarding his purchase of Cleveland 
newspapers. Mr. McCormick saw an 
unusual opportunity in the Cleveland 
Leader and ‘in July purchased a control- 
ling interest in that paper from Mr. Otis. 
On July 16 he also took over the Sunday 
edition of the Cleveland World and com- 
bined it with the Leader, preserving the 
best features of both and making the 
consolidated property an exeeptionally 
strong Sunday newspaper. 

The merger of the three afternoon 
newspapers became complete a few 
weeks ago, when the simple name 
Cleveland News was adopted for the 
consolidated property. The same day 
the News put in operation one of the 
three new four-deck, straight-line, 
quadruple Goss printingpresses which it 
is installing. A new pressroom in the 
Pyra Building adjoining the old quarters 
of the News has been fitted up to accom- 
modate the enlarged equipment. 

Mr. Otis continues to spare no expense 
in building up the Cleveland News and 
is determined to keep it in the front 
rank among the big evening papers of 
the country. 


Leaves Salt Lake Tribune. 

Joseph Lippman, who eucceeded Perry 
8. Heath as general manager of the Salt 
Lake Tribune, has resigned to give all 
his time to his work as United States 
District Attorney for the Utah district. 
The stock in the Tribune, which Mr. 
Lippman purchased in the spring of 1904, 
is turned back into the company, it is 
said ata profit to Mr. Lippman. 





Changes to Morning Field. 

The Jackson (Miss.) Clarion Ledger, 
for many years @ leading evening paper 
of that city, will be changed to a morn- 
ing paper on Oct. 29 and will thereafter 
be igsued seven mornings a week. 
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Championship 


We Won Commendation for the 
Manner in Which the Reports 
of the Games Were 
Handled. 


PUBLISHERS PRESS Clients 


Always Get Prompt and 
Reliable Service on Big 
News Events. 


READ THE FOLLOWING: 


Wilkes-Barre, Pa., Oct. 10, 1905:" 
PUBLISHERS PRESS, 
New York. 

IT want to compliment you on the baseball service you 
are sending us in connection with the championship 
games. We are very much pleased with it. 

ERNEST G. SMITH, 
General Manager Leader. 


“The excellent account of the opening game of thé 
world’s championship series at Philadelphia given in the 
Daily News baseball extra last night clearly demonstrated 
to the people of McKeesport that the Daily News is the 
only paper in McKeesport that receives special telegraph 
news. The PUBLISHERS PRESS reporters on the field 
in Philadelphia sent every detail of the game.’”—McKr£rs- 
porT Daity News. 





ARE YOU INTERESTED? 


FOR PARTICULARS AND RATES ADDRESS 


PUBLISHERS PRESS 


NEW YORK CITY. 


PARK ROW BUILDING, 
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CLOGGED! 








Imagine for a moment the immense sums of money paid 
out by a newspaper for telephone, telegraph and reportorial 
service in order to get the latest news of an election, of a great 
battle, a great disaster, or a fight. 


Now does it not seem surprising that the man responsible 
for such enterprise and progressiveness as this should allow 
his costly effort to quickly get the news before the public to 
be clogged in his Stereotyping Department for the want of 
modern appliances. 


In such an office how marked is the difference between 
the busy life of the news room and the hustle of the composing 
room, and the laborious, snail-like process called hand-stereo- 
typing, through which all the previously applied energy of the 
paper is made to dribble. 


Of course a swift press room is absolutely necessary in order 
that this loss may be made good, but think how much more 
could be got out of such a press room were the stereotyping 
department able to keep pace with the news department and 
composing room. | 


Where Autoplates are used it is obvious that the public will 
gain a greater advantage from a good news service than could 
be obtained through any paper depending alone upon hand 
work for its plates. 





THE CAMPBELL COMPANY 


Henry A. Wise Wood, President 
1 MADISON AVENUE © ~ NEW YORK 





























